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lions of us whose dreams are bigger than the box where today’s cultural 
and political ideas are trapped.  The American Dream Project is YOURS.  It 
does not promote a single ideology, political viewpoint or economic scheme.  
It is not Right wing or Left wing.  It opposes greed, self-interest, deception, 
and incompetence, whether they are found in Democrats or Republicans, 
liberals or conservatives, labor or management, men or women, blacks or 
whites.  It promotes wisdom, common sense, responsibility, compassion, 
human dignity, fairness and justice.  It seeks new solutions to dramatically 
advance the real American Dream.  The Dream that you harbor in your 
heart, right now.

The real American Dream is for everyone.  Not just for us.  Not just for them.

The American Dream calls us to create our own futures but also to clean up 
our messes.  It calls us to pursue our own opportunities but also to ensure 
that there are opportunities for others. 

It is about the freedom to make real choices in the most meaningful dimen-
sions of our lives. Our personal choices do matter.  All of them.  We must 
work for worthy employers, start businesses with moral vision, found non-
profit organizations that accomplish tangible results and demand compe-
tence and character for our public leaders.  We must, as Gandhi exhorted, 
“BE the change we wish to see in the world.”  If we lead, our leaders will 
follow.  We must set a new standard, and only then will the real American 
Dream thrive again.  The world needs your dreams.  Saving it is a big job; it 
needs all of us.

From First to Worst

We can clearly see the sources of discontent that drive the 4th American 
Revolution when we take a closer look at America today.  We all like to 
imagine America as the pinnacle of the good life, but Americans are not 
even in the top tier of world citizens when it comes to personal happiness. 
We now know this through global research studies performed by econo-
mists and psychologists8.  Americans are overworked, overstressed, and 
overstuffed. The average American man works 51 hours a week. The aver-
age working woman, 43 hours a week.  And 17% of us work more than 60 
8	  Wagner, Cynthia G.  (2006, Nov.-Dec.).  The well-being of nations.  The Futurist, 12.  
(The US ranked 23rd) 
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hours per week!  On average, Americans work 7 weeks more each year 
than workers in most of the developed nations9.  We even work more than 
Japan.  And that doesn’t include commuting time.  For many Americans, the 
ride to work costs another 8 to 10 hours a week, or more.  Another 60 days 
a year.  Who takes real vacations anymore?  We swallow anti-depressants 
by the truckload so we can slog through another work-year.  This is the 
good life?

It’s not just the quantity of work that is killing us.  It’s the whole way we look 
at life.  Happiness research performed in over 46 countries combined with 
data from the World Values Survey indicates that our current version of the 
pursuit of happiness is out of gas.  

We’ve created a society that consumes 40% more than any other citizens 
of developed nations.  But by every other measure: debt, health, education, 
family, marriage, leisure and happiness…we are trailing.  In 30 years among 
first world countries we’ve nearly gone from first to worst.  On average we 
have the most debt, worst health care, poorest education, most criminals, 
highest divorce rate, lowest leisure time, and least happiness.10  I know this 
is hard to believe.  It was for me too.  Thirty years ago we led the world in 
almost everything that mattered.  Today, of the 19 most developed nations, 
we languish in nearly every category.  For instance, according to the Bill 
and Melinda Gates Foundation research we trail Poland in education.  We 
trail Iceland and Ireland and seven other countries in both adult literacy and 
life expectancy.  And only tiny Aruba has a higher divorce rate.  It’s sad. 

Increasingly our society seems to have no unifying “North Star.”  Our com-
pass needle spins in a crazy free-for-all of frantic ambition, consumer-
ism, and self-inflation.  If we are to believe the media, self-indulgence now 
seems to be the way to self-realization and credit card debt the route to the 
American Dream.  

Is this it?  Is this the best we can do?  Hell, no.

9	  Kay, John.  (2004). Culture and prosperity.  New York: HarperCollins.
10	  The Economist.  World in figures.  (2006).  London: Profile Books.    


